How to Read the Data Tables

The following pages provide detailed data for each
variable of the Enabling Trade Index (ETI) for all the
118 economies included in the Report.

The data tables are organized into 10 sections,
which correspond to the 10 pillars of the ETI. The
number preceding the title of each variable serves to
identify the pillar to which the variable belongs.

Two types of data are presented in the tables:

* Survey data: These data are the results drawn from
the World Economic Forum’s Executive Opinion

Survey.

e Hard data: These data are indicators obtained

from a variety of sources.

o 2.01 Breadth of international markets

Exporting companies from your country sll (1 = primarily in  small number offorsign markets, 7 = virually in allinternational country markets)

88 Cambodia 29 m—

91 Madagascar. 27 m—
92 Macedonia, FYR 27 m—
93 Guyana 27 m—

101 Namibia 26—
102 Venozuela 25 m—

108 Mozambique 24 w—
39— 107 Algeria 24 m—
108 Burkina Faso 24—
39— 109 Bolvia 23 m—
110 Lesotho 23 m—
111 Bosnia and Herzogovina 2.3 mmm
112 Tajkistan 23 m—
37— 113 Monge
37— 14 Nepal 22 w—
3 115 Kyrgyz Repudlic 21 w—
37— 116 Chad 21 m—
37— 17 Albania 19 mm
36— 18 Burundi 15 -

um, Executive Opinion Survey 2006, 2007

16ISOURCE World Econori

Survey data
© Data yiclded from the World Economic Forum’s

Executive Opinion Survey are presented in blue-colored
bar graphs. Questions from the Survey asked for
responses on a scale of 1 to 7, where an answer of 1
corresponds to the lowest possible score and an answer
of 7 corresponds to the highest possible score. For each
Survey variable, the original question and the two
extreme answers are shown.

For each Survey question, individual responses are
aggregated at country level in order to produce country
scores. For more information on the Executive Opinion
Survey and a detailed explanation of how country scores
are computed, please refer to Chapter 2.1 of The Global
Competitiveness Report 2007—2008.Variable 3.01, for
example, measures the extent to which customs proce-
dures are burdensome in the respondent’s economy. On
this particular variable, Singapore, with a score of 6.4,
ranks first, and therefore appears at the top; it is followed
by Hong Kong, second with a score of 6.1.We report
responses rounded to one decimal point, but use the
exact figures to determine rankings. For example, for the
same variable 3.01, New Zealand’s average score is
5.500, Austria’s average score is 5.495, and Chile’s aver-
age score is 5.456.These economies are therefore ranked
8th, 9th, and 10th, respectively, although they are all list-
ed with the same rounded score of 5.5.

© A dotted line on the graph indicates the mean
score across the 118 economies.
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Hard data

€ o1 Tt barriers (hard data)

Trade-weighted average tarif rate | 2007

© While Survey data provide qualitative information,
hard data provide an objective measure of a quantity
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: o B (for example, tariff barriers, time for import, airport
s o= density, road congestion, and so on). We use the latest
= data available from international organizations (such as
: “’é the World Bank, various United Nations agencies, and
= the International Trade Centre). In the following pages,
n= hard data variables are presented in black-shaded bar
3 o = graphs. For each indicator, a short description appears at
e r— é the top of the page.The base year (i.e., the year when
E the majority of the data were collected) follows the
= description. When the year differs from the base year for
o con — a particular country, this is indicated as a footnote. A
: . more detailed description and the full source for each
é variable can be found in the Technical Notes and
n= = Sources section at the end of this Report. When data are
== — not available or are too outdated, “n/a” is used in lieu of
=B S the rank and the value.
Og § In the case of hard data, true ties between two or
i= = more countries are possible. In such cases, shared rank-

ings are indicated accordingly. For example, the share of
duty-free imports, at 79 percent, is the same for all
European Union countries. As a result, these countries

share the 11th position in table 2.04.
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